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he Advertising Standards Autharity [ASA) has
banned a lip filler advert published by 2 UK clinic
atter dttmmg rresponsibhe’
The ad in guestion was published with the caption
“Bs waur daughter baginning 1o take an intarest
in lip fillers?" The -:-:p;'a|u- alluded to dermal

nit th ;'hrged the larguage

was encouraging childre: undertake

cansultations with young custamars for the traatment, i1 wanted 1o appeal
fo prospective clients. It also told the ASA the adwert was written by a
20-year-ald member of staff after expressing concerns from her peers,

The ASA upheld the complaint due to the health implcations of the nes
fanrtrend’ cosmetics trestment. Meanwhile, it deemed the text created
the impression that risics of lip fillers are only associated with procedures
carried ocut by unsuitable practitieners and was 'normal’ for feenagers

The chinke has bean warned not to present lig fillers ae nosmal and safe
for young women and teenagers.  #
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